Thomas P. Guilfoy Biography

DIRECTOR OF MANAGED COMPETITION, STRATEGIC PLANNING AND ORGANIZATIONAL DEVELOPMENT

Thomas P. (Tom) Guilfoy was appointed to the position of Director of Managed Competition and Strategic Planning in May 2002.  Prior to joining the City of Carrollton, Tom spent 30 years in various marketing, sales, finance and strategic planning positions with Fortune 500 companies, including Motorola, SBC Communications, Pacific Bell, Southern Pacific Transportation Company and The Procter & Gamble Company.  

Mr. Guilfoy holds a Masters degree in Telecommunications Management, and a Bachelors Degree and Masters Degree in Business Administration.  Tom is also a certified Manager of Quality/Organizational Excellence through the American Society of Quality (ASQ).  He oversees the City’s nationally recognized Managed Competition program, strategic business planning process and all employee training and development. Mr. Guilfoy’s expertise in service-oriented business marketing and development, strategic planning, training, process-reengineering, and project management helps the City provide high quality, cost-effective services. 
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